Language in advertising

This booklet is designed to help teachers make overall, on-balance
judgments by providing examples of student responses. The responses
are not an exhaustive set.
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QSA: Queensland Comparable Assessment Task

E sample: Response 1

Sample responses — Year 9 English

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond to the
questions that follow.

Alfamont Pass. a Creafive Commons: attribution 2.0
photo from Kevin's Flickr stream, <wwwe lickn com/photoss

5711143939642 accessed 18 May 2009,

rom image:

1. The images of the wind turbines have been overlaid with power sockets in this
advertisement. Suggest a reason for this.

gﬁcmuseu\udW‘bLM< ....... ) ou\dn"k‘ ........

-------------------------------

-------------------------------------------------------------




E sample: Response 1

Semerteeere )

2,

The colours in the adverisement have been used deliberately. Explain their contribution
to communicating the overall message.

........................................................................................................

wel\. e wswel colous. (Blue. for

Theo. s kj ..... Grgen.. fw‘fhe (EASS..
and. . while. . form. the  douds e

......................................................................................

Suggest a target audience for this advertisement. Expicin your reasoning in relation to

~ the advertising techniques used.

Mm\/ﬁ/f\&\lﬁ ..... SJFUGQe«V\h ...... becanse. ..
thew. . con shady af  ond. wowlef
wnd erstend. k. ot better than
ca Ak YLl old.... aioulel . .cmd. fnd

Explain how the choice of words used in the adverlisement influences the target
audience.

.........................................................................................................
.........................................................................................................
.........................................................................................................
.........................................................................................................

.........................................................................................................




E sample: Response 1

5.

Prepare to draft your advertisement. Consider using the following adverlising features:
colour, word choice, font size and colour, persuasive techniques, photographs or

illustrations.

How will you
use text to get |
your message
across?

Drpu —+5 htlo break th s
dreﬁfuﬂ drought -ttt where

Q& L ML&d Kann to breck
the drought

use visuals
to get your
message
across?

Wokel© Avops warer

Howwillyou Y@ &< i’fs(,'f"o

(Zrotion and cracks
because the lbnd s 5O

Ay

In the box below, draft your advertisement using text and visuals to persuade students to
take action to care for our school environment.




E sample: Response 1 l

Reflecting on your advertisement

& Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this expianation to judge the effectiveness of your
advertisement.

Remember to:

« identify the features you used to persuade your audience

* jusfify why you have chosen these

* write a conclusion stating why your advertisement should win the competition

* write about 250 words.

that..l W Rh..o.. PR
ace. 5+f‘/'i71€/m o

G LA AL P




E sample: Response 1 l

I Get your message across!

1+ Use comect spelling, punctuation and grammar.

. Wri?e in well-structured paragraphs.
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

E sample: Response 2

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond 1o the
questions that follow.

114393%64>», accessed 18 May 2009,

Generic flcensed photo from Kevin's Flickr sireans, <www. Rickr. comiphotos?

Adapted from image: Allamont Pass. o Creative Commons; Athibution 2.0
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1. The images of the wind turbines have been overlaid with power sockets in this
advertlisement. Suggest a reason for this.

.........................................................................................................

.........................................................................................................




E sample: Response 2

2. The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall message.

j"‘ﬁ,-em—-' ..... L4 WIS ..nae_..,.,....-ei.p.ﬁ..i{,..pqﬂ{,g;/(:
o, 47‘%33023/03 ..... c‘cx\p(@ﬂt’h.zr ..... vty
—Hf\aﬁL&oo ......... . .. —#L\,&j’\ooqo(

........................................................................................................

3. Suggest a target audience for this advertisement. Explain your reasoning in relation to
~ the advertising techniques used.

.........................................................................................................

4. Explain how the choice of words used in the adverlisement influences the target
audience. é 7
Y

fmg—z%ﬁbgf\w(j ........ A Y




E sample: Response 2

5. Prepare {o draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or
illustrations.

( .
lereds Say  n=llmahg
[ sF adLe

your message
across?

Sea yage [ ﬁw/e i hett-
How will you ?Jaohﬁfgi /)[/Oe_ U Laﬁ Siau(o/%
use visuals = —7‘/(_(’ r& At ag /] %,.(_

fo get your

message 3U++.e/‘$—'l\uf\. @—éﬁz l/\,‘/—b ‘Lt

across? 94/‘6[“\ < wrh =24 n9S /I—nlé —'Lﬁ A€
pl- %/n —M“—%—w‘«ﬁl
CedleX e

e e sl RaL e
In the box below, draft your adverlisement using text and visuals to peisuad ts to
take action to care for our school environment.

/ O ,Dvmp in9




E sample: Response 2 l

Reflecting on your advertisement

é. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation o judge the effectiveness of your
advertisement.

-Remember to:

* identify the features you used to persuade your audience

» justify why you have chosen these ’

* write a conclusion stating why your advertisement should win the competition

* write about 250 words.
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E sample: Response 2

Get your message across!

* Use cormrect spelling, punctuation and grammar.

* Write in well-structured paragraphs.

.................

eclenl@E o 0. g A A et
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