Language in advertising

This booklet is designed to help teachers make overall, on-balance
judgments by providing examples of student responses. The responses
are not an exhaustive set.
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

C sample: Response 1

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond to the
questions that follow.

LET THE WIND GIVE YOU THE POWE
5

1.

The images of the wind turbines have been overlaid with power sockets in this
advertisement. Suggest a reason for this.

---------------------------------------------------------------------------------

-------------------

.........................................................................................................
........................................................................................................

........................................................................................................




C sample: Response 1

3.

4.

The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall message.

......................................................

..................................................................................................

.........................................................................................................
.........................................................................................................

.........................................................................................................

Suggest a target audience for this advertisement. Explain your reasoning in relation to
the advertising techniques used.

...............................................................................

...................................................................................................

.........................................................................................................

Explain how the choice of words used In the advertisement influences the target
audience.

The..awerdls, sl mmokee.. poaple, Yok ot Mot ...
have. Yne "f?.‘!w.ﬁ{‘.):...ﬁ.....cf.l's.o.p.s.e...wsi\o((. ................................. :

........................
.........................................................................................................
.........................................................................................................

.........................................................................................................




C sample: Response 1

5.

Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, pholographs or

illustrations.
Swaler wiovds n o block colouy o Saused a@g
fom te deg . The wewls will awld «p 4o He big
How will you Megso

: use text to get
your message
across?

The leters i the wovds ave i raninhawo colours
So tat T is_brig\t andl cateles the yewser, Eccly
letler hos a df\i-&-vew‘\’ eoloun

How will you
use visuals
to get your
message
across?

jat big lonia\n'\' blue ‘aoek&voumo( '(20( the clear sk:s
A swall vee 5@@0\3 aut o_F '\'Lp_ browm olw— T
leaves are bns&&' green I+ is to show that a

(e bit a-(’ help can wake « dx‘-(?&yguq, T looks
heaﬂ'\nj_

A yeldus m{evmj camn so +hat t auds owdt avd

s o W’lPP; colour The eler s Qiing !0& e hree

In the box below, draft your advertisement using text and visuals to persuade students to
take action to care for our school environment.




C sample: Response 1

Reflecting on your advertisement

é. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of your

advertisement.

Remember to:
* identify the features you used to persuade your audience
¢+ justify why you have chosen these

* write a conclusion stating why your advertisement should win the competition

* write about 250 words.

............................................................................................

...!/.*?é?.‘i?.‘ﬁ.;..‘\..‘?‘f‘.\’.‘i".‘.’.ﬁ."ﬁf\?&&‘?..".‘.?%‘S.f..ﬁ!.e:..)?’.‘...\?.‘ﬁ.».QQ{QHY:Q.—.L.’...(.C.Hﬁ.".f.s.,'.fn
the  cevhe op Heo Poskr so that it stavds oxt . TF catehes

..................................................................................................

......................................................................................................

......................................................................................................

.........................................................................................................
....................................................
................................................................................................

............................................................................................
--------------------

................................................................

...................................................................................................




C sample: Response 1

Get your message across!

¢ Use correct spelling, punctuation and grammar.

% = Write in well-structured paragraphs.

----------------

LitHe tree hos brgt gresw eaves do show that is_alive.

...............................................................

.......................................................................................................

Lhetter 1 deaner future for our envivonwent T 15

--------------------------------------------------------------

sagwe. el ust e Lithe it af help from evevybocl

..........................................................
.......................................................

---------------------

..........................................

.......................................................................................................
........................................................................................................
--------------------------------------------------------------------------

...........................................................

--------------------------------------------------------------------------------------------------------

........................................................................................................
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

C sample: Response 2

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond to the
guestions that follow.

from image: Altamont Pass, a Creative Comimons: Attribution 2.0
icensed photo from Kevin's Flickr streom, <www fickr.com/photeos/

ns/ 1 14393964>, accessed 18 May 2009.

1. The images of the wind turbines have been overlaid with power sockets in this
adverlisement. Suggest a reason for this.

.......................................................................................................

AR A TP R T A TR X .) .................................................

f q."%emjfaeyouﬁepawefl+uaoolo/
help..ercate. a. greenes eniinoment, whnch.

............................................................................

explains (hy +he Ky s 5D efean and ploe
amo( U"(\‘7 “+he jMSS 'S o L\eqH"J q“o/j/"eZ(/\_




C sample: Response 2

2. The colours in the advertisement have been used deliberately. Explain their contribution

to communicating the overall message.

.....................................................................................................

....................................................................................................

....................................................................................................

......................................................................................

Source |

4. Explain how the choice of words used in the advertisement influences the target

avdience.

---------------------------------------------------------------------------------------------------

....................................................




C sample: Response 2

5. Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or
illustrations.

Q)Pl\’*\‘»“? g\;\ﬂﬂ't e’\o‘@l‘ £or school
. c,/kc 'O(ACA ‘= ur\a/ev‘i'{‘qﬂa( ,

How will you

use textio get | -T o “ “+1.€ U'-J(’\‘V{' “te 0‘0 .

your message
across?

‘ . , 1
Tieé f‘J'oblsh sinews< u,_;‘/\a't +he =cheoel ‘_@|’(
loole ke ?10 ot dao\’i’ nec (e .

How will you T he I~¢CJC(Q LN Sl/\o&\5 _Hﬂa,‘,__}kg

use visuals

getvor | sehool Ll ook neat and oy
ccrossg B’\-‘\j\'\* colo=As ma ke +M+ stole '%%31(

@

hea \—HA:r) aeawt( colovnrt \AU I ook l(

In the box below, draft your advertisement using text and visuals to persuade students to
take action to care for our school environment.

=
WAYROOT
N - mecvevmnN G
A A =

<\




C sample: Response 2

Reflecting on your advertisement

6. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of your
advertisement.

Remember fo:

* identify the features you used to persuade your audience

 justify why you have chosen these

o write a conclusion stating why your advertisement should win the competition

+ write about 250 words.

.....................................................................................................

................................................................................................

..................................................................

SUUTUUPRRURR wl‘ﬂf\. “the, Jbe aud Al hea HA

......................................... )................ Y LR

RUBL N 3 ool eh”( 2.0 s f\e<:7C—/I‘;t\7

-----------------------------------------------------------------------------
.........................................................................................................

with the bald woritmg. and Simple
bt gond lasking. pelores thal show
students. ow. the .. sehesl. mght ead...
P, Wenaue-ssaﬁﬁf-—*“kaﬁz(’Some'“\my ...... .
1snt. done  som, the. scboasl el be.
ahernible. . mess. e bt ke a ..

.....................................................................................................




C sample: Response 2 l

et your message across!

¢ Use correct spelling, punctuation and grammar.

. Wiite in wellstructured paragraphs.

.u.h.‘r.\.s.a.!:.F.‘.\cj.....fh.ajs ..... 8. Fhe side o thoot
av\jPCCJ@"V‘j*\'Ol’\&(w“H\CchMMV’M’fj
Bywnﬁﬂf-ﬂ\@»@ws\o‘e ..... shews. 2 beght
.b.l.v.f....skfj.)..h&a.@ﬂg“gﬁ@.%_.@/.‘.a.s..-?...q.v.\..o.(..a.ﬂy.emrf
ef..anrscgelng.. bin. .t shem dtel dhe.

.................................................................................................

T&xc‘....langzﬂ, helol uJA(‘f{mg S There 4o

..............................................................

s‘ta-«‘o{aa’* ...... lf.f...i.s...am....e.ys...Ca.'ﬁah.thg..S%ﬂf.‘f.?.‘&?fﬂl
2.9, [ake oo sches!. ennroment heallhy
e Recgele.” [+ 05 a. simple  statement

................................................................................................

............................................................................

........................................................................................................




C sample: Response 2 l

helpins.. the. @ anOMP«"z@S‘MCy

a old nohbich mean;
[egs.... ﬂo((U'f!c'M, p{f\O/ meose [(eseurces

.......................................................
................................................................................

...................................................................

[ Aher e O e .
%(Cmc(uo(eﬁ —H& _g,g,o/a,\ajﬂo.« as

o €A how Fhe advertisement wrlf
k-e(r) e Sc/Lm' (cMMuc;:'f‘j b-e com e
a heolthienn envwro meat and o
perﬁdaa/e +hem +o care Lor [+




