Language in advertising

This booklet is designed to help teachers make overall, on-balance
judgments by providing examples of student responses. The responses
are not an exhaustive set.
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

B sample: Response 1

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond to the
questions that follow.

LET THE WIND GIVE YOU THE POWE

ckr com/phatos!

Commons: Attribution 2.0

a Creative

1. The images of the wind turbines have been overlaid with power sockets in this
adverlisement. Suggest a reason for this.
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B sample: Response 1

The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall message.

Gge__f'_{}_-?artn S a Eee,\-/\j of @« clean  nahral envwanmet whie

---------------------------------------------------------------------------------------

..............................................

---------------------------------------------------------------------------------------------------

........................................................................................

........................................................................................................

3. Suggest a target audience for this advertisement. Explain your reasoning in relation to
the adverlising techniques used.

-----------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------

....................................................................................................

..........................................................

----------------------------------------------------------------------------------------------------

'\\nej dort  ow thew homes obF That stage
4, Explain how the cholce of words used in the advertisement influences the target
audience.
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B sample: Response 1

5. Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or
illustrations.
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In the box below, draft your advertisement using text and visuals to persuade students to
take action to care for our school environment.
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B sample: Response 1

Reflecting on your advertisement

é. Expldin how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of your
advertisement.

Remember to:

* identify the features you used 1o persuade your audience

¢ justify why you have chosen these

« write a conclusion stating why your advertisement should win the competition

s write about 250 words.

Deac M Bore

---------------------------------------------------------------------------------------------------------
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B sample: Response 1

- - Get your message across!

* Use correct spelling, punctuation and grammar.

* Write in well-structured paragraphs.
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B sample: Response 1 l
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

B sample: Response 2

Appreciating an advertisement

The advertisement below relates 1o the environment. Study it carefully and respond to the
questions that follow.

6/ 114393964>, accessed 18 May 2009,

1. The images of the wind turbines have been overlaid with power sockets in this
adverlisement. Suggest a reason for this.

.................................................................... pe

2.Cr aﬂﬂe

..................................................................




B sample: Response 2 l

2. The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall :E:sage.

-----------------------------------------------------------------------------------------------

3 Suggest a target audience for this advertisement. Explain your reasoning In relation to
the advertising techniques used.

--------------------------------------------------------------------

-------------------------------------------------------------------------------------------------

................................................................................
-------------------------------------------------------------------------------------------------------

en@me Ntalsts wiho campaian.....

-----------------------------------------------------------------

agawist 3\oba\ U\Jarmmﬂ,

4. Explain how the choice of words used in the advertisement influences the target
audience. :

e Wolds.. W) U mﬁueﬂCe ...... 'h”@ ......... .
m.rg.at ..... avdhen  because. . uses.
{!

..............................................................................................
------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------




B sample: Response 2 I

5. Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or
illystrations.

he slogan wit 7l Mi geecau@,,.
ow will you !" CUOu“ Qal | Stu ﬂ+s
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in the box below, draft your advertisement using text and visuails fo persuade students to
take action to care for our school environment.




B sample: Response 2 l

Reflecting on your advertisement

6. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of youl
advertisement.

Remember to:

* identify the features you used to persuade your audience

s justify why you have chosen these _

* write a conclusion stating why your advertisement should win the competition

* write about 250 words.
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---------------------------------------------
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B sample: Response 2 l

\ @ 4 Getyourmessage across!

T« Use comect spelling, punctuation and grammar.

« Write in well-structured paragraphs.
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B sample: Response 2 l
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