Language in advertising

This booklet is designed to help teachers make overall, on-balance
judgments by providing examples of student responses. The responses
are not an exhaustive set.
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

D sample: Response 1

Appreciating an advertisement

The advertisement below relates to the environment. Study it carefully and respond fo the
guestions that follow.

LET THE WIND GIVE YOU THE POWE

Commons: Atliibution 2.0
%, <www filcke . com/phatos/

1. The images of the wind turbines have been overlaid with power sockets in this
advertisement. Suggest a reason for this.

........................................................................................................
........................................................................................................
........................................................................................................
........................................................................................................
.........................................................................................................

........................................................................................................




D sample: Response 1

2.

The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall message.

'fhebeauh[u/b’MPfSkjf}‘ﬁﬂe/ushgfee

.........................................................................................................

.........................................................................................................

Suggest a target audience for this advertisement. Explain your reasoning in relation to
the advertising techniques used.

------------------------------------------------------------------------------
.....................................................................................................
..................................................................................................
.........................................................................................................
---------------------------------------------------------------------------------------------------------

.........................................................................................................

Explain how the choice of words used in the advertisement influences the target
audience.

...................................................................................................
.........................................................................................................
.........................................................................................................

.........................................................................................................




D sample: Response 1

illustrations.

5. Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or

How will you
use text to get
your message

Keep the enviroment  clean
Hna  liye

across?
mgGSj P’a:ﬁr"our\d ard Clean
How will laudron
owtyor | P1ESI
to get your
message
across?

In the box below, draft your advertisement using text and visuals to persuade students to
take action to care for our school environment.

)éepj’re envifomen® Clean .1




D sample: Response 1 l

Reflecting on your advertisement

6. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of your
advertisement,

Remember to:

+ identify the features you used to persuade your audience

¢ justify why you have chosen these

* write a conclusion stating why your advertisement should win the competition

+ write about 250 words.

..................................................................................
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D sample: Response 1 l

. Get your message across!

= Use correct spelling, punctuation and grammar.

* Wiite in well-structured paragraphs.

......................................................................................................

.........................................................................................................

..........................................................................................................

........................................................................................................

.........................................................................................................

.........................................................................................................
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QSA: Queensland Comparable Assessment Task Sample responses — Year 9 English

D sample: Response 2

Appreciating an advertisement

The advertisement below reiates to the environment. Study it carefully and respond 1o the
questions that follow.

LET THE WIND GIVE YOU THE POWERS® K

<Swww Bk corm

Commaons: Altiibull

1. The images of the wind turbines have been overlaid with power sockets in this
advertisement. Suggest a reason for this.

TR o T 0es . S0 O SR St :
PO ORISR A PR RRON :

SerseasrnssaE e nbedn bbb bbbt b
Y . bgca-u&_'\ RS c.\%:n’g-
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.........................................................................................................

.........................................................................................................

.........................................................................................................

.........................................................................................................




D sample: Response 2

2. The colours in the advertisement have been used deliberately. Explain their contribution
to communicating the overall message.
The. bna SN v e S TS
&C‘mwﬁﬂﬁ@%&@sm%& i
a2 Sl S L e R e, .
Lo . A e = an clesmd Geo s .
T s X TSP UO SO SUPORURRRPSRPTRRS :
3. Suggest a target audience for this advertisement. Explain your reasoning in relation to

the advertising techniques used.

4, Explain how the choice of words used in the advertisement influences the target
audience.

Tha. oS )3655&:35@ .................................. .

.........................................................................................................
.........................................................................................................

.........................................................................................................




D sample: Response 2

take action to care for our school environment.

5. Prepare to draft your advertisement. Consider using the following advertising features:
colour, word choice, font size and colour, persuasive techniques, photographs or
illustrations.

How will you C\SSL
use text to get
your message
across?
[P PR
Lo | ;\§ \os ﬁ Vw.sea-‘o\ki AN \Sd@
§~ Lck&m T"’Qb\a&.é e S %A\‘oh
How will you \b ;; P
use visuals _Séioﬁ Q\_\fk b &,@S\s\, Tﬁw.%cw\#:\w;(dh
fogetyour |y { a\acdss Qe mm&m@n Shaa W
message . “b \m({_\,v_k ) :\g: 5
across? ﬁ;sdz_& m@—i@,&mcﬂd L e ‘ A
T L (= ordty
fq N NC_\.K S K H—)'\C\M\,

In the box below, draft your adverlisement using text and visuals to persuade students to




D sample: Response 2

Reflecting on your advertisement

6. Explain how your draft advertisement will persuade your school community to care for
its environment. The principal will use this explanation to judge the effectiveness of your
advertisement.

Remember to:
* identify the features you used to persuade your audience
« justify why you have chosen these

« write a conclusion stating why your advertisement should win the competition

« write about 250 words.

SImeR, GO, 2 B935S L s ISR

\eeden e corat . BT ovm, NS SN e

c_axv?‘-aa\& o
Sle. o croseners. 2L, 05, Sl GOsES ST,
o= LS. SNy s 1oy okt SN _ersd. hestey

...................................................................................................

.......................................................................................................




D sample: Response 2

. Get your message across!
¢+ Use correct spelling, punctuation and grammar.

¢ Write in well-structured paragraphs.




